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Application of Festive Elements in Localized Design

FU Yong—liang, CUI Ya—lan

(Hubei University of Technology, Wuhan 430068, China)

Abstract: It analyzed the festive elements in different festival of the year in the symbol, the color differences, as well as
festive element symbols tangible and intangible characteristics, combined with a classic design case discusses the festive
elements in color as well as tangible elements manifestation of invisible elements in the localization of design, then a
comprehensive analysis of the feasibility of the festive elements of local design. Festive element localization design must
be rooted in the traditional festive culture, as well as applying modern design concepts to reach the festive element
localization design perfect fusion, it has a distinctive and regionality.
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Fig.2 Haagen—Dazs mooncake advertising
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