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Development Characteristics of Packaging Design by Digital Technology

FENG Wen—bo
(Weinan Normal University, Weinan 714000, China)

ABSTRACT: Objective It analyzed the development characteristics of packaging design by digital technology.
Methods Through comparative analysis and study of traditional packaging design with the new packaging design
characteristics under digital technology, it discussed the development of the packaging technology from the reality to the
virtual , from static to dynamic, from passive acceptance to change consumers” active participation. Conclusion It put
forward the gradual separation of utility function and display function of packaging design, resulting in modern package
design began to develop from closed to open. The media are also showing a trend of diversification, it will further influence
people’s aesthetic experience diversity.
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Fig.1 Microwave virtual display design
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