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Life Expansion of Paper Packaging

LU Fei', WEN Ping—ping’
(1. Qigihaer University, Qigihaer 161006, China; 2. Qigihaer North Machinery Limited Liability Company, Qigihaer
161000, China)

ABSTRACT: Objective It studied the approaches to the life expansion of paper packaging. Methods By using the
ways of interdisciplinary study, combined with consumer psychology, information communication and marketing, it
analyzed the approaches of the life expansion of paper packaging from the aspects of consumer mentality, ways of
information dissemination and marketing strategies. Conclusion The life expansion design of paper packaging could
satisfy the mentality of consumers in terms of practicability, aesthetic appreciation and brand acceptance; with the life
expansion of paper packaging, the consumers’ impression of the products could be deepened with the repeated information
transmission; the life expansion of paper packaging could become a marketing strategy. The life expansion of paper
packaging is an effective and objective idea of design, and it" s a sustainable, green design.
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