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The Enhancement Strategy of Internet User Viscosity Based on Incentive
Theory

HAN Xue-lin,JIANG Xiao
(Jiangnan University, Wuxi 214122, China)

ABSTRACT: Objective To study the key points in site user lifecycle based on the incentive theory and raised viscosity
enhancement strategies used to guide sites to enhance the user viscosity. Methods Starting from the life—cycle of internet
users, it made an analysis in four stages of the life—cycle.For different stages of the psychological characteristic of users, it
drew four key points which may cause the loss during the user life-cycle.Based on the four key points, it introduced
different incentive theories to enhance the viscosity of users to prevent user—losing on the four key points. Conclusion
From the view of incentives theory, it put forward design strategyto enhance the user viscosity.
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Fig.1 Website user life cycle curve
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Fig.2 Twitter user interface
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Fig.3 Users’ growing information of taobao
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Fig.4 Aitao.Taobao team interface
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Fig.6  QQ-mail large file transfer error
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