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Innovation Design on Express Packaging in the Concept of Sustainable
Development

CHEN Ying—yan
(Wuhan Polytechnic University, Wuhan 430023, China)

ABSTRACT: Objective To research the innovation design of delivery packaging in the concept of sustainable
development. Methods From the angle of environmental resources and users express existing, it analyzed major problems
of high investment, high energy consumption, low quality and low efficiency in the delivery packaging, proposed designers
need a targeted research.Through the design innovation to promote the development and perfectionof the express packaging.
Combined with typical examples, it discussed innovation methods of express packaging design. Conclusion In the era of
online shopping, simplicity, reduction, humane, facilitation and reuse courier packaging design became the main theme.This
not only can reduce the cost of businesses and consumers, but also minimize the use of resources to achieve sustainable
development of society.
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