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Gender Differences in Perfume Packaging Design

ZHANG Ye, JI Tuo
(Beijing Jiaotong University, Beijing 100044, China)

ABSTRACT: Objective To study the impact of gender differences on perfume packaging design. Methods
According to the differences between men and women consumers in physiology and psychology, analyzing of color
composition, cube composition and form imitation is performed in terms of both organic form and inorganic form.
Conclusion Gender differences in perfume packaging design can be expressed through significant color difference and
cube difference in term of inorganic form, while it can be expressed through imitating natural or artificial objects in term of

organic form. Using different methods to analyze gender differences in perfume packaging design is helpful for designers to

grasp the design trend and meet the requirement of gender—differential design.
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Fig.1 Color differences in perfume packaging
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Fig.2 Dior perfume

3 AR
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Fig.4 Gender difference performance of color composition and

cube composition
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Fig.5 Natural form imitation in perfume packaging design
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