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Ningbo Travel Souvenir Maps Design with the Perspective of City Culture

JIANG Chao, GAO Chen—hui
(Ningbo University of Technology, Ningbo 315211, China)

ABSTRACT: Objective Based on the perspective of propagating city culture, consider the specific strategy to improve
the image of Ningbo urban tourism. Methods Typical travel souvenir maps of Ningbo was designed by means of
excavating the commerce and trade characters of the urban culture and combining the form principles and technological
means of art designing with the application of graphical language. Conclusion City souvenir map which combines with
urban culture is an effective way for tourists to understand the urban landscape and local customs. It is a real carrier for local
citizens to review the history and seek emotional resonance with the city.It is a powerful way to improve the tourism
industry norm with design means.It is also a visual approach to promote the city’ s image in a graphic manner.It takes
Ningbo urban travel souvenir map design as an example and has proposed new ideas and thoughts for the promotion of
tourism image of the city and the design of tourist souvenirs, to provide a new method to promote image of city tourism and
design travel souvenirs.
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Fig.1 llustrators of tourist attractions at Ningbo urban
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Fig.2 Ningbo travel souvenir map design
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Fig.3 Ningbo travel souvenir maps with different styles
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