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The Demands and Development of Fast Food Packaging Design

LUO Bing
(Shanghai Second Polytechnic University, Shanghai 201209, China)

ABSTRACT: It studies the basic demands, current situation and development of fast food packaging design. By doing the
research of comparison with the basic demands and current situation of fast food packaging, it analyzes the improvements of
package design in function and visual image. And based on the study, it predicts the development tendency of fast food
packaging will obey the rules of new function, young style, and information era. The research value of fast food packaging

culture is to represent the positive attitude towards normal life. The results of it also have the referential value for package
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design research in other fields.

KEY WORDS: fast food packaging; function; style; information

PRA I 2% BB I T A 6 7=, R4 5 e 485
Mg A B I Z W BEAS TR . BlEAE #R T I
BREFEA H 2 F &, PRI ) o L PR HIEL %
PR DOH AR 5% 1 BT R B T . WS 3T
TR i L T DR PR 9 TR SO I Ry DR i
(BT I7 1), DA A BT A H AR5 A (Lt AT i 52 31
DS EAn b S prilINID

1 REEEEITHIERIFRK

1.1 ERRIFXK

PR A AR PE SR G M TR 2T RE A 52

s BHE: 2015-03-07

ARSI B RER R . AR T HABSE R A £ it
B AR A IR SR AR A A TR T R rh A 5 2
PES DRENE , AR A AR IEAL L S A o
{UBZN7SERse 1Pt p S oY D=3 aa iU WS R /(17N oq )
ek AR RSB TRR AR BE, — 571k, 4K
Jhe ELAOR AT R IS B A5y OB, FE DU B
A FP R IR S 2 O — i, AR s A — A
TR, RIFEAL RS B R AT HA b Jo
WFIIA A, AR, 12T T P it A
WRERR BT Al 74, G 9 255 AR il

1.2 (EEMIFK
FIriE P, R Pl A SR B, IR LB

EERE N T 52(1970—), B i BA, Md, LiEH T XK FaI#I%, T 2T QR HF LT,



$36 K14

B PR BT RoR 5 R R 29

FERCAE TR R AT EEAREOR . IR
%5 DRHCHR B YA AR & s ARAR AR AT UL AR
AR 0E I P AT eI R P R R LA
LTI i e A A AR AR A [ 1 R 2 A R LA
A HEE TR BT BRI R Y
55 A AL BB —— ] 4 1 Y A B R4S, 4 H Ry
REJT R 55 B3 15 11 2 2 TR A TUBURI S 4, , A= B 4K 5
WA 7 [, L8 A v PO 2 AR B 1, 3 RE AT 9%
HLZUHAL, T o il TR AL — IR E A%

2 REEZANZITHL

PRASE £ 2 i R MU 1 YR AN A R T X
FEAYRR IS, IEANZZ 2457 — ST R IR S5 A ifE - Q
(Biit) , S(I55), COitir) , VD) o TH 25 2xt—
AP BRI RO (EL, X AR (ER BRAE £ i LR %
A B i TR B AN TR A XRS5 (A BRAE A0 26 B0 B
SIS 1 AR R AR S IIRERI T . T S A
My S PR K A Bl 55 1 [ e, AR B0 PR it
A A B 2R R M E

AP PR M L 2555 S (51, AL T AR R )
et W T OB R BRI |, GR 280 T8
AR E SRR, AN — s S PRI B S
P, W —RLGE SO 5 21 T I SR il
il BIE LS XA AL AT I, (il P (e 153
{14 b (o T 5 BTH 2 57 i R L, AT S
PRI EE ) 53 AR

l » o
y\:ﬁ o i |
) i [} - .
1991-1993  1993-1995 s o= i J ¥ ko . ! |
: e Y ﬁ §§ 1 g
2005

RS

- [}
M o 53
& "

A%
1995-2003  2003-2005 2013

BT 1991-2013 42 3704
Fig.1 McDonald’ s packaging design from 1991 to 2013
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Fig.2 French fries packaging of McDonald’ s
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