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Analysis of ""Degree'" in Food Packaging Design

MAO Meng-yan®, LIU Wen-yan®
(1. Zhejiang Shuren University, Hangzhou 310015, China; 2. Jiangxi Institute of Clothing Technology School of Art and Media,

Nanchang 330201, China)

ABSTRACT: It aims to analyze the "degree” of food packaging design. It analyzes the excessive problem of food packagingon
materials, technique, decoration, modeling and structure from low-carbon and ecological perspective, and gives some solutions
that pay attention on the unbalances of food packaging at aspects of form, function and connotation from humanized point. Food
packaging should be appropriately designed on the material, technique, decoration, structure, and modeling, on the time of basic
functions coming true, to reduce the waste of resources and the pollution of environment, which can lead to higher levels of spi-
ritual experience for consumers, and achieve the harmonious and sustainable development of man and society, man and nature.
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