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Design Methods of Cultural Products of Leshan Giant Buddha M useum

WANG Jin-xiu
(Leshan Normal University, Le shan 614004, China)

ABSTRACT: It aims to solve the design approach problems of the cultural products of Leshan Giant Buddha Museum. The
cultural products design of Leshan Giant Buddha Museum the achievements of materialized on cultural heritage.The design
practice of the cultural products of Leshan Giant Buddha Museum is achieved by the way of transforming the heritage culture to
the visual sign, the visual symbol to the product derivation, and the way of transformation and derivation. The way of heritage
culture transformed to visual symbols, visual symbol transformed to products derivation can make more beautiful, practical and

unique cultural products. In the meantime, it will also promote the comprehensive development of Leshan Giant Buddha Mu-

seum and the whole Leshan Giant Buddha scenic area.
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Fig.6 Incense burner, pe- rfume. incense shelf
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