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Design and Innovation of '""One Village, One Product"
Nationalized Packaging in Quzhou

XU Jin-you
(Quzhou College of Technology, Quzhou 324000, China)

ABSTRACT: The work aims to study the strategy and design method of the "one village and one product" packaging de-
sign in Quzhou under the background of multicultural and multiple consumption era, so as to better realize its brand value
and economic benefit. The present situation, value and significance of the "one village and one product" packaging de-
sign, as well as the relationship with the nationalized packaging were analyzed, and the close relationship, complementar-
ity and necessity between the two were clearly defined. The case analysis was made on the strategies and methods of na-
tionalized visual elements, structural design of nationalized packaging, nationalized material application and nationalized
fashion design. The theoretical application and practical exploration of the brand, culture, nationality, art, market and
modernity of "one village and one product" packaging in the design of nationalized packaging were expounded, in order to
guide the innovative design, application and popularization of "one village, one product" packaging. The innovative de-
sign of nationalized packaging is an important means to build a "one village and one product" brand. The national cultural
characteristics combined with the modern packaging design concept are its main trend. It is an important way to inherit
rural civilization, enhance the image of the country and revitalize the rural economy.
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Fig.1 "Quzhou taste" brand trademark
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Fig.2 "Quzhou taste" series products exhibition
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Fig.3 Sweet scented osmanthus cake packaging
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Fig.4 Egg packaging design
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Fig.5 Packaging design of "Yu Dong farmer painting" artware
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Fig.8 Packaging style of digital illustration design
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