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Development Strategy of Internet Appliances Based on Rural Lifestyle
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ABSTRACT: The work aims to research the demands and development methods of rural Internet appliances from the
perspective of rural lifestyles in the background of "Internet plus". The characteristic values of the current rural lifestyle
were studied, and the SWOT product analysis model was constructed based on the user's main body factors and external
environmental factors that affected the development of rural household appliances, and then the independent factors were
analyzed and matched to form a comprehensive development strategy. Under the principle of reasonable utilization of

advantages, opportunities and avoidance of disadvantages and threats, four development strategies for rural Internet ap-

pliances, namely SO, WO, ST and WT, have been formed.
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Fig.1 The characteristic value of rural lifestyles
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Fig.2 The development process of rural Internet appliances
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Tab.3 The design case of development of rural Internet appliances
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