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The New Media Art Language in Visual Communication

LU Shi-gui
(Sichuan University of Arts and Science, Dazhou 635000, China)

ABSTRACT: The work aims to explore the characteristics and advantages of new media art and its language form and
development strategy in visual communication. Starting from the development process of media form and combined with
the basic characteristics of new media art such as variability, divergence and connectivity, the necessity of its application
in visual communication was analyzed, and then the exploration was conducted in combination with the expression of new
media art language in the field of web design and advertisement design. Finally, the trend of its transformation from
one-way information transmission to information interaction design, static design to dynamic design and material design
to immaterial design was summarized, and ideas were provided for the relevant design of the majority of designers. The
new media has created favorable conditions for visual communication design by relying on new scientific and techno-
logical achievements and combined with digital technology, promoted the transformation of traditional artistic creation
and expression forms, enhanced the practical value of visual communication art, and driven the healthy development of
the entire media art industry while satisfying people's personalized and diversified aesthetic needs.
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