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Strategies of Regional Cultural Symbols into the Design of
Museum Cultural Creation Products
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(Jiangnan University, Wuxi 214122, China)

ABSTRACT: For the homogenization of museum cultural creation products, the weak identification characteristics of re-
gional cultural elements, and the disconnection among products, customers and market demands, this work aims to find a
way out for the development of cultural creation products in small and medium-sized museums, and inspire the innovative
potential of museum's cultural creation products by highlighting the correct inheritance of traditional culture and the in-
novation of product design. Based on the theory of semiotics, it analyzed the collection culture and cultural creation
products of Wuxi Museum from the three dimensions of semantics, linguistics and pragmatics, and extracted regional
cultural symbols into the design of modern necessities. This paper summarizes the elements of product design method
based on semiotic theory, and proposes a design strategy of cultural creation products that conforms to regional cultural
application, namely “extracting semantics-analyzing language structure-improving language use”, so as to achieve content
innovation, functional innovation and design innovation. With the elements of clay figures Axi and Afu in Wuxi Museum
as examples to derive product design, it provides reference for the design of regional cultural creation products.
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Fig.1 Interpretation model of cultural symbols
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Fig.2 Cultural creation product of Beijing Palace Museum
Cultural and Top Daisy Umbrella
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Fig.3 Chinese chair and Y-shaped chair
designed by Hans Wagner
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Fig.4 Wuxi Huishan clay figurines: “Afu and Axi”
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Tab.1 Relationship between the design level of cultural creation product and the interpretation model of cultural symbols
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Fig.5 Extraction of shape of Wuxi clay figurines
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Tab.2 Extraction of invisible image elements of cultural symbol
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Fig.6 Design of innovative tea set using clay figurines
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Fig.7 Structure of tea set
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Fig.8 Use diagram of tea set
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