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The Aesthetic Construction of Traditional Cultural Elements in Tea Packaging Design

LI Zhi-peng
(Wuyi University, Wuyishan 354300, China)

ABSTRACT: The paper aims to analyze the traditional cultural elements in tea packaging design and its aesthetic con-
struction in the application process. Based on the market survey and current design situations of tea packaging, the reality
demand of cultural and aesthetic expression in current tea packaging design was summarized to put forward the aesthetic
construction direction of fusing the traditional culture elements in the scene and combining the virtual and the real. Then,
in depth research was carried out on representative elements of traditional culture elements, such as ink, text, graphics and
color, to build the tea packaging design has the qualities of traditional culture aesthetic theory, to provide the reference for
building the tea packaging design theory of traditional culture aesthetics. To mix the traditional culture elements in the tea
packing design, it is required to break the bondage of traditional pattern and design ideas, constantly absorbing the es-
sence of traditional culture, while adding advanced design idea and the modern civilization, improve the impact of the
visual and aesthetic characteristics, so as to make China's tea culture and national culture be widely spread, showing a
strong artistic charm and enduring vitality.
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Fig.1 Premium tea gift box series inner box designed by
Wauyishan City Xiyue Tea Co., Ltd.
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Fig.2 First class tea series tea pot designed by Wuyishan
City Xiyue Tea Co., Ltd.
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