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Design of Shaoxing Opera Cultural and Creative Products Based on Nostalgic Emotion

XIANG Li, WANG Qiang
(Jiangnan University, Wuxi 214122, China)

ABSTRACT: The work aims to study the practical application of nostalgic emotion in the design of cultural and creative
products of Shaoxing Opera, to enrich the cultural connotation and modeling language of cultural and creative products of
Shaoxing Opera, and realize the transmission and inheritance of culture of Shaoxing Opera. Through the analysis on the
emotions contained in Shaoxing Opera, the classic costumes and Shaoxing Opera arias extending to the present were ana-
lyzed from the perspective of emotional design combined with the current design status of the Shaoxing Opera cultural
and creative products, and comprehensive concrete case design. The dominant factors of nostalgic emotions in Shaoxing
Opera were explained from the two dimensions of sight and hearing. According to the three levels of instinct, behavior
and reflection in Donald A. Norman’s emotional design, the design methods of nostalgic emotions at different levels were
explored, and the appropriate Shaoxing Opera audio-visual elements were selected to design and develop cultural and
creative products. The application of nostalgic emotions can effectively explore the cultural connotation of Shaoxing Op-
era. By understanding the relationship between cultural and creative products design and consumers’ nostalgia, the mod-
ern design conversion of Shaoxing Opera culture can enhance the communication and interaction between consumers and
products and culture, providing new ideas and methods for the design of Shaoxing Opera cultural and creative products.
KEY WORDS: nostalgic emotion; Shaoxing Opera; cultural and creative products; product design
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Fig.1 Design status of Shaoxing Opera cultural and creative products
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Fig.2 Method of extracting the nostalgic incentives of Shaoxing Opera
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Tab.1 Classification and application of Shaoxing Opera costumes
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Tab.2 Pattern and color extraction of Shaoxing Opera costumes
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Tab.3 Basic tune type of Shaoxing Opera
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Fig.3 Design method of nostalgic emotion in Shaoxing Opera cultural and creative products
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Fig.4 Design of canvas bag and pillow in Shaoxing Opera
costumes
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Fig.5 Tape measure and packaging design in Shaoxing Opera
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Fig.6 Design of “Hear the Shaoxing Opera” series notebook
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