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Data-driven Better Experience of Enterprise Product:
Take Travel Expense Control System as an Example

MOU Hong, CHEN Shao-feng
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ABSTRACT: In China, there are many enterprises that are transforming into digital management, and it is very important
to establish the user experience data for finding out problems to drive a better product experience. Based on the collection
of user experience data, this paper uses data analysis method to find out the user experience problems, promote the im-
plementation of the design scheme and verify the data result. The method of using the data to drive the better user ex-
perience can help find experience problems of products effectively, promote the implementation of experience improve-
ment solutions, and verify the value of experience upgrading. From how to collect experience data, establish data refer-
ence line, analyze key experience problems with satisfaction analysis, link analysis and other methods to the data verifi-
cation after the design scheme is implemented. It is a viable flow path of using data to drive experience upgrade from
problem definition to scheme verification.
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Fig.1 The process of the data-driven experience upgrade
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Fig.2 The dataof user journey
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