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Rail Vehicle Design Reflecting the Theme Image of “IP”
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(1.School of Architecture and Design of Southwest Jiaotong University, Chengdu 611756, China;
2.Chengdu University of Technology, Chengdu 610059, China)

ABSTRACT: The purpose of this paper is to explore the application of 1P image in urban rail vehicle design. Based on
the analysis and investigation of |P design cases of urban rail vehicles, the performance characteristics and design meth-
ods of “Rail Vehicles + |P” design at interior and exterior are discussed, and 3 modes of “Rail Vehicles + P design are
carded out. By locking the design target, the appropriate solutions are put forward according to the structural characteris-
tics of the appearance and interior design of urban rail vehicles. The process and method of the abstraction, transformation
and application of the IP image are put forward. Taking the theme design project of Dujiangyan Tram as the design veri-
fication object, the theme IP image of “Qingcheng Taoist priest” is created and applied to the coating design. The appli-
cation method of IP image in urban rail vehiclesis presented, which is applicable to the application of industrial designers
in the actual project design of rail vehicles. The creation of IP image brings new development opportunities for the tradi-
tional rail vehicle manufacturing industry, and effectively demonstrates the urban theme culture and the vitality of rail transit.
KEY WORDS: IP image; rail transit vehicles; coating design
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Fig.3 Application of “Kumamon” IPin metro vehicle design
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