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Design of Museum Literary Creation Products Based
on Multi-sensory Experience

ZHANG Zu-yao, YE Liu-qgin
(Zhejiang Sci-Tech University, Hangzhou 310018, China)

ABSTRACT: Through multi-sensory experience research, the emotional experience of museum cultural and creative
products can be improved, the emotional communication between users and cultural and creative products can be en-
hanced, the product design level and quality can be improved, and the homogenization problem of insufficient creativity
and single form can be solved. From the perspective of interaction, the museum cultural and creative products are divided
into three dimensions. Combined with cultural and creative cases, the user’'s multi-sensory experience model and the de-
sign method of museum’s cultural and creative products based on multi-sensory experience are constructed from three
levels of synesthesia. Finally, it is illustrated and verified through specific case practice. The design method based on
multi-sensory experience can enhance users sensory experience and strengthen the differentiation in the design of mu-
seum cultural and creative products. Multi-sensory experience can promote the interaction between products and people,
enhance the emotional resonance between users and products, and promote the inheritance and development of museum
culture.
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Fig.1 Multi-sensory experience of physical and environmental interaction: Mianzhu leather carvings
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Fig.2 Situational interaction of multi-sensory experience: Lumio lamp
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Fig.3 Artistic conception interaction of multi-sensory experience: Hangzhou stool
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Fig.4 User multi-sensory experience model
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Fig.5 Design method of museum cultural and creative products based on multi-sensory experience
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Fig.6 Case analysis based on design method
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Fig.7 The design process of Jade Cong humidifier
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Fig.8 Design verification of Jade Cong humidifier
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