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Package Design of Tourism Products Based on User Empathy

LUO Tian, DONG Shi-yu
(Southwest Jiaotong University, Chengdu 611731, China)

ABSTRACT: In view of the current problem that tourism product packaging fails to pay sufficient attention to and meet
the emotional demands of users, this paper explores the specific application of user empathy in tourism product packaging
design from the perspective of users, so as to enhance the emotional value and market economic value of tourism prod-
ucts. The application of user empathy in packaging design is analyzed by using Norman affective level, the cultural ele-
ments for design are extracted through text data mining; KJ method, semantic difference method, SPSS and other methods
are used to extract the main perceptual vocabulary influencing the packaging design. Project design is completed based on
the cultural elements and perceptual vocabulary, and program evaluation is conducted in conjunction with the Likert scale.
The packaging design of Bitan Piaoxue Tea is used to verify the feasibility of the packaging design method based on user
empathy. The packaging design method based on user empathy is a method that makes full use of the user's perceptual
needs to guide the design practice, it can effectively meet consumers' emotional appeal and experience demand for tourism
product packaging.
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Fig.1 Three-level analysis of packaging
design based on user empathy
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Fig.2 Packaging design process based on user empathy
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Tab.1 Excavation of Leshan Cultural Elements (partial)
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Fig.3 Packing sample of typical leaf tea
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