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Visual Expression in the Design of Cultural and Creative Products

LI Nan
(Shanxi Vocational University of Engineering Science and Technology, Shanxi Jinzhong 030619, China)

ABSTRACT: The work aims to explore the way of visual expression in design of cultural and creative productsto find an
effective way to improve the design effect and practical value of cultural and creative products in the new era and promote
the health and sustainable development of the cultural and creative industry. Starting from the rise of cultural and creative
products, the connotation, artistic value and development status of cultural and creative products were learned in-depth.
The visual expression path and method in the design of cultural and creative products were analyzed in-depth from the
aesthetic, cultural and technical levels. The great artistic tension of visual expression brings richness and innovation to the
design of cultural and creative products from form to content, and then to connotation. Its artistic treatment better ex-
presses the idea of the product, and also arouses the resonance of the audience at a higher level, which is the key to the

success of cultural and creative products.
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