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Design Ideas for Packaging of Regional Agricultural Products

CUI Yang
(Pioneer College, Inner Mongolia University, Hohhot 010000, China)

ABSTRACT: The work aims to explore the innovative design ideas for packaging of agricultural products under the in-
fluence of regional elements. The lack and deficiencies of agricultural product packaging affected the economic value of
agricultural products and resulted in the loss of opportunity in market competition. The focus was to discuss the regional
design path from the perspective of agricultural product packaging. With the current economic trend and the status quo of
product packaging as the background, the prominent problems in the aspects of packaging lack, single style and lack of
personality were summarized, and the development trend of regional agricultural product packaging design was put for-
ward. Finally, from making use of advantages, clearing packaging positioning, expanding the brand effect, combing mar-
ket demand, integrating into the new media, the specific design path was explored to reasonably develop the modern
packaging design ideas of regional agricultural products. There must be a clear understanding on local characteristic
products. It is necessary to try design from all levels based on scientific market positioning, so as to obtain strong market
competitiveness in the future development and ensure the sustainable development and growth of agricultural products
industry.
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