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ABSTRACT: The network model of design industry value provides new ideas for the transformation and development of
the design industry. The work aims to clarify the connotation, elements and operation characteristics of design industry
value network to provide theoretical reference for research and practice of design industry value mining and expansion
and explore the co-creation mechanism of design industry value network to provide effective ideas for collaborative and
innovative development and mutual benefit of design-driven industry. Firstly, from the perspective of economic value
network, the formation and development mode of design value in different periods were analyzed and summarized. Sec-
ondly, the internal and external value network structures and the main components of the design industry value network
were clarified. Thirdly, the specific tasks of each factor in value creation within the value network were analyzed.
Fourthly, the operation characteristics of the design industry value network were summarized, and then the co-creation
mechanism of design industry value was explored. The evolution of the design industry from value chain to value network
is an inevitable trend in the era of intelligent interconnection, and value co-creation is the ultimate goal of the develop-
ment of the value network of the design industry. The operation characteristics of group intelligence design, platform
empowerment and resource integration determine the co-creation mechanism of group intelligence innovation, interactive
feedback and value creation in the value network of design industry, which regulates and ensures the interest relationship
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between multiple elements and nodes in the internal and external value networks and guarantees the realization of multiple

resource sharing and value co-creation.

KEY WORDS: value network; value co-creation; design industry; platform; group intelligence design

B R AL S B L A AR R AL . LR B9 T
H, WRFRRANIGEYE T B, HABRSEE, 25
FOLHLE . SR SIS 1 RARM &R 2
KAAEA BRI AN R AE 102 B2 LI R {7 B
SRERE, R EHEAMITE R (B -
5 E) MBFLrm D, e E R LR g
Bl W 2T AR AR O AU S5 AT A
MOBEAR 55, B LI AR A =l R R 551 ok ik
T ARSI, TR B Rl A A Rl
M B O, R A LA R () T LA
M55 B, AR M= S B S5 | B WA KA A
B LUL R S R A R R Sk AT TR B
YTIRBCE, SIOU0 EEE T BARS™ LBIT R, X —id
TR SRR OG5 A A, eIl T s A
PR PEM SR E AN = B . PORAYAELRMEIE (S 3, B
T BTG M g P EE S A —— I (E O 5323 B A
HAIAL, TEShSRE R IR O R SR, A RRE TR
ARl AU SN (E B 7 A R, Bt e i
M M AR 5 e 8] B ) B ) 40 558 PR AL, ATt
TR EL I 28 B3R BT 7™Mk A A 2R = ) a5 AP B 8
IR A I RIPLRI B S L E 2

1 HRI|K

WHE R 8 T 23S, it EER Slywotzky!™
P, BT ERT SN R AR RN 2R, &
ARSI, RS BN AR A S E I .
IS (B 0 AR & . P . R R 2 B S BR =2 19 T JR 1Y
M EAE BRI s 2 . B MR A EARAE I - it
BT SR AR . B2 AR S B A A 20
R R EFTE T S M ERENATRATA R, BRE TIZ%
i, mA—NEA . 2. MEARA . IR
R AR HA R | Ay AN S e T 3
M AM Y, P ERAMER | e AR E H RS
JE—ANRUH P R B () 1 R g8 g s i i A
FARBFMBLE, FANHTEL A MER S IEE, B
AW S 5HPIge NP RS, ST AR M4 A R
b, BRI T IHATUMERN., SE8 T IMELE] . AR L, HiE
W JE A ELGE 1) TH 4, B — LR PR Y 3 T 5 4 JE AR O I (EL 6 B
TR by L 0 26 A 1 545 KE A g SR 440 0 B 1

I EILC B R IR IR 55 e T 24, HLAS i Je TH 2%
FMAEFEZ RN B S5 AE, HREDEENEE S
BIFR G, SN IR 55 SR AME DS HRERE A K
AR, HIER T 3 MR B—, T
AR B LRI N S R, R T R
R ST L 8 R e B = K = A i =y A R R A A £
IR 45 1Rk 56:, LR E SR 7 aEmEt, %, ETIR
% EFEHOMMEILA, Vargo %02, %S E L
RT =M E A, B —MR s e,
ERIERIRE TR &S m ., =, RTRSAEBRSEN

PHEILBIEE, Vargo PP — 45, R MG RS
W E S, W, BN R, AR A E ST
BERW LRI, L Actor to Actor (A2A ) Jg&(i] |
DA BE S 2o BT M A% O 4 B0 T 1 B R R IR S5 S B Y
i A e,

LZRARE , M ERANE LAWY EBAE P A& T
U, AELRE 5 (BN B AR E 9K i s 2= R 95 B 90 e
Ve 224U B B T I 7 5T, EEE PRSI,
ALUTHIRES: B8, REETHMELLSS5EHA
B HTMRSEM (AF=AEst) D RERR & A AR,
BEE T A B RN A 55 B 2 ) 3 A A A XL ] L3
BINR 55 HE M2, A o % RN SRR | R S B B S
b B 5 =2 1) 7 A A (T2 S8R 22 (5 R 25 A
K R R AL BR A J i SRR 2, HOK,
MRS LB = A it A . R RS SRR () it
R ZMaRSEHEEZ ROHFREIT, el bd
R ) SRR PRI S S0P B, RS M (2L el
BRI RIF ST o i)l 5 BUR 8 H e C2TD I S0 B P A1 42
Wit . 5205 R Z5AH S YME RIS AN A s 55 HE A R 58
=B T B RE IR SR (L B AR, SR VA SEELAS
AME . Pl E AR 2 (A

ZE LR, DAOE W LS AR 30 I mh i B Tl B
e AT BB, A MM EL AT K E PR S
VeI, H LIPS BRI MMy 2. Wk, M
(B AR FF J AR T (L RO ML A B 58 LA — E R B 3K

B
2 MEHEDMEM R E

BT 7=l AR BLAE 412 SCAb Ak & 51 % Tl Az F= HL ) ik
TRIH R 2R, BAhSMAEFIEARA | Uil im .
P TS B s R A P8 FE MR AT T &
WL IR MR, BRI REA LR,
HFMEA RS, RIEDSAN. U8 EBRZETIE
HaZm® ., FnF, &SR Znl. BEE AR
1k, 5 B354 R ) M A ek b e e 4008 L b
(A 7 B R AR BUE MR AR T AT SR8 Sl . bR WAk )
EVEN S E S I LR (BB E R R B, DU PR RN
ol A EEEEME . BRI B0 i O R AR 2 T IR
oz,

ME W EER T AT = T IR —FP N4 538 1Y
WA RS, BRIEHLS N ES s T BE5%N
ERAEHRR L, WA IE . N B AE . RS A ek 2 (]
& B AS W S B Tl B S I 245 100 A R L i £
MNEVEIKAE R S A SRR P S 5 A1, TP 2 o)
B fE, A A1FER N SRR W 2% AR IL RSN E, w5
H5&ERIHEZ —K .

K1 ER T RSB T A, FER T A
A AT A EEY, 7E Tol 2L, BTk iz
WA, wibE . A/ BLR R RNE 9 B R A e



844 5 121

MR, A5 MEMZE TS

TR EICRIBL 5

323

»

»
[ ) L ]
'3 °

0.

® O O .m‘m.m‘ : :‘,. [ =

‘ ® ¢ e ®

INETRE B i esE IME
En PR i) BRI BREYSEE

Sl At 2RI stk L
% R BRICESS RREESR SN ORI
B PR ESETONRELSKT BATESSES ARMASE  HEsNaEs

W wee Ll i) Bl ERIBYE
% ST TR ekigs FENSSIE

IR FERAE RS LIS jmaEREY

A B 5 FRERAS QFALTE  GSMEWS
% KSR 75 IS SHEREE BN ERR

B nEEx HSWST B SRIREEHR Brss KIATSIE

L i i KRR 37
Eln PRI Py ESRST BREYSES

K1

AN [ YT A (B B 2

Fig.1 Value formation models in different periods
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