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Cultural Meaning of "China Red" Color and Its Application in Graphic Des—
ign
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(Guangdong University of Technology, Guangzhou 510090, China)

Abstract: Taking the cultural meaning of "China red" as inspiration, it analyzed the development "China red" color in
the context of Chinese history, and expounded the expression of "China red" in the ancient art, so as to discuss the
cultural value of "China red" color, which would provide reference and application for graphic design. On this basis, it

proposed the cultural meaning of "China Red" was a source of graphic design and how to improve as an international

visual language to enhance the national culture influence and the perspective of product value—added.
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Fig.1 Dragon Figue, Dark red, Height Glaze Bowl
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Fig.2 The Westin hotel moon cake packaging
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Fig.3 High level structure model of informatics system for

packaging design
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