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Research on Active Analysis Modeling of Packaging Design Process

MA Lei

(South—Central University for Nationalities, Wuhan 430074, China)

Abstract: Soft systems methods and tools were used to study the packaging design process and to produce conceptual
models of the current process and how it might be improved. Using the improved model, a software tool was developed
which held the knowledge management information required in an easily accessible framework. This software was then
tested in a food packaging exercise by MA students at the School of Design in the University of Leeds and their feedback

was used to refine the software tool. Detail of the test results was qualitative in nature and difficult to detail within the

space limitations.
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Fig.1 Current model of packaging design process
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Fig.2 ldeal model of packaging design process
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Fig.3 High level structure model of informatics system for

packaging design
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