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Inspiration of Naxi Dongba Culture in Packaging Design

LIU Li', WANG Hong-bo’

(1.Yunnan Normal University Business School, Kunming 650106, China; 2. Southwest Forestry University, Kunming
650224, China)

Abstract: It analyzed the color, painting, hieroglyphs and Dongba paper in Naxi Dongba culture, made them applied to
packaging design in Yunnan and tried to integrate Dongba culture into packaging design. On one hand, it could enrich

design elements of packaging design which provides more design materials for designer. On the other hand, it paid

71

attention to the actual value of Dongba culture which could better inherit and carry forward Naxi Dongba culture.
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Fig.1 The packaging design of "zigumaka" wine
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Fig.2 The oil packaging design of "qingciguo" wine
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Fig.3 The packaging design of Puer tea
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