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Research on User Experience of Virtual Products Packaging in Network
ZHAO Jiu—ming, LI Shi—guo

(Jiangnan University, Wuxi 214122, China)

Abstract: It described the concepts of the virtual products and its packaging in the network environment. Through
analysis and comparison of the difference between the virtual product packaging and the traditional packaging, it
proposed the features of the network virtual product. Against the trend of virtual product packaging, through analysis of
audio—visual virtual reality technology and user experience, sensor technology and user experiences, and smart materials
technology and user experience, it proposed the construction of foundation and design of the virtual product packaging.
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Fig.1 The relationship between the virtual packaging and the

various disciplines(Wayne Figure)
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Tab.1 The relationship between the traditional packaging and virtual products packaging
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Fig.2 Business class simulation game "The Sims"
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Fig.3 3D in product promotion
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Fig.4 CAVE automatic virtual environment
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Fig.5 The operating experience of games products
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Fig.6 The virtual fitting room
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