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Discussion on the Redesign of Tourist Souvenirs Packaging

ZHANG Hai-lin

(Tianjin Normal University, Tianjin 300387, China)

Abstract: Through analysis of orientation and development embodying the new connotation of the modern tourist
souvenirs of packaging design, combined with a few good example, it expounded that the tourist souvenirs packaging
required natural materials. No matter from materials, exterior or process should reflect characteristics. Through proofing
the mutual relationship of branding effects and tourist souvenirs packaging design, it then analyzed the performance of
tourist souvenir packaging design should break through conventional, emphasizing the natural, healthy, green design
pursuit.
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(BEVIZBUNMRYRZTBRAESE) 2]
{EGd. METBYIRTT , BBEFA? R ABREIII
BNEW FFHBOR. M—TH PETIMRZEETR
RAeY KA LR, G meE 5 X TR
L, 2NE, —BEMBOILIIERE TRITR

B, SR, OFEBP, BIE, BrFE B Z-AUT
TR, XEE=BFHNRMA? EMARZ
XS, EEARRPH. WREZMEMSR
MEOVER LA, WZIREANRPINEHESM

5 45E

s\ S =REAE TR EEM LA LIS
FEESSHIFTBK, B0 S VS B KO P
R CREERRNTHHRENRININS PES
BRI, IO O R BFRTTNREEN , 5218
XWERBR IMREZEIRITEIB K. KHEETR
R 20 =608y SHRNS BV E R —THIX
BINTROWEAR , AWK O =60y 8RR
DFB2AWTEREARIE, MTe R LR 8FET
BVRESE R AT

S k-

(1] HEH ARG R E A MR - o E B2 5% H ik, 2002.

[2] AR M] AR b ERR Tl pAL , 2000.

(3] JEHLE AR M]. 3 . b R AR, 2006.

[4] RAPF AT M]A Y - TR S AR T AL, 2002.

[5] 5 PCHE. S R G 90 v (1 R s 5 it 0. b 20l SC 4k, 2001
(7):11-13.

[6] /. DXt SC AR oo it it v () T 2 AF 9 0] A0 TR
2010,31(2):1-3.

(7] PREERL AR T 2 MR R TR H ik, 2006.

(8] FK AT Jife e 75 ity A B B 1) SO PR v el A2 Tl
2003(12):46-48.

(L#F89W)

TSR EERSEEBIER, S ISR BREHT
‘REBRER, RARVKEERENEIE RN E SR 6
B BVBir. WESKRINRI B O 8 R E it
B, BT/ I 8O ARBM IR E
BVEIE

S 3HR
(1] JrEfs A AL e Ak Tl ., 2006.
(2] T ARG T S A — B )] e i

F,2009(3):17.

3] FEA BB REES[D] LT [ S ARBFFEBE , 2008.

[4] f5ifis, X, 22 AR TR R R L TR,
2010,31(6): 126.

[5] &L, ResEE Aol U M E e RS )] 5 T,
2009,30(11):229.

[6] XURGIE, XEE LA T HM]AL 5 AU Tk Hi A, 1999,

[7]  SKFHE N TCEN R 5B RIS KA 9% 5 1 e
292 8% ,2010(14) : 79-81.

[8] IR EE.A22%E TR JE ) K HL R )] A6 T2, 2009,30(7)
169.



