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Thinking of the Possibility of Interactive Spreading in Modern Plane Adver—
tisement

ZHOU Ya—-qin, CHEN Xin—hua, LIU Yu

(Tianjin University of Technology, Tianjin 300191, China)

Abstract: Based on the plane advertisement design into the interactive design idea as revelation, and combined with
several typical example, it analyzed the necessity of interactive spreading in plane advertisement design and the
development trend of modern plane advertisement. Make "people—oriented" design idea into plane advertisement forms
of spreading, innovation in its form,and on this basis, through verification of the possibility of behavior design in

interactive spreading of plane advertisement, and the feasibility of interactive materials and visual space, it explored the

development of modern plane advertisement design.
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Fig.1 Beauty salon promotional advertisement

1.2 WEhEEpERt

SVa SEBXRMEANDDITAN, 8%
IR EARBBER FS27TM S8
ANB, WA W SESFEXFRITFE, AME
RENNEAHEERA AT S, 2F AR &2
& bEEm/T)\HEUﬁU&LUﬂﬁ SFEIUE, WEEE
HRCIRHMNAA @ Sl? ICREBERBEMER
IR WWF LB SREIAINX P o) B 5) B
1T, BEPROSMIRE 5 RS, S AN IR
Mes RET R ER— ST LRRIEANS L, B
By REBE SIS , A B ERE B AT
— PRIV R SERTBVRS N IARESIZR Ak
SRABNZ—E, MVIE EPERS R A8

%’I&* AREXIEREN], B2,

B

K2 WWF g S——R SRS

Fig.2 WWF PSAS

2 FE[ SPEHRRITENRITITER

Protect wildlife advertising
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Fig.3 Amnesty International DM advertisement
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Fig.6 Cleaning products advertisement
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Fig.7 Automotive magazine advertisement
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