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Analysis of Problems in Domestic Packaging Decoration Design

YAO Xue-bing

(Beijing Union University, Beijing 102200, China)

Abstract: Through observing the surrounding packaging decoration products, learned about that our packaging
decoration design still existed many problems. Its level was still at the primary stage, generally identical, Chinese
characteristics not strong. It further analyzed the objective and subjective reasons for the problems. Finally, took two
excellent packaging design analysis, found that only based on our culture traditional, combined with contemporary
consciousness could be created in the world tenable our packaging decoration design, thus to discuss our packaging
decoration future development way.
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Fig.1 Coca—cola bottles
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Fig.2 Shuijingfang wine packaging design
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