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Lack and Construction of Symbolic of Brand Identity under the Diversifica—

tion Strategy

ZUO Tai—yuan

(Chongging Education College, Chongging 400067, China)

Abstract: Based on the principle and research methods of brand communication, it studied the symbolic expression of
brand identity in brand communication with symbolic knowledge. Case in Wuliangye, it analyzed the main expression of
lack of symbolic of Wuliangye in brand spread and how to create symbolic brand recognition system which were to refine
brand visual elements, construct brand identity symbolic vision; have brand spirits, construct brand identity symbolic
image; strengthen brand lenovo, construct brand symbolic memory; build brand personal characteristics, construct brand
identity symbolic nature. Hope to offer a few suggestions to enterprises with corresponding problems in brand
communication.
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