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Application Research on Goods Arrangement Design and Brand Image

GUO Xiao—qiang

(Beijing Technology and Business University, Beijing 100037, China)

Abstract: Taking the realization of goods in commodity arrangement design as the primary coverage, it analyzed in
realization of goods to arrange the design the connotation and the significance.It analyzed the marketing model in the
realization of goods design function, as well as in arrangement design commodity arrangement and connection
arrangement design. It elaborated the commodity arrangement design in the influence brand image transmission aspect
factor, proposed the commodity arrangement design would have the vital role to the brand image’s transmission aspect, it
would be in the brand image recognition and the promoted process the essential important component.
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Fig. 1 NIKE product display design
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Fig.2 Coca—Cola's associated design
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Fig.3 Topics related to the design and furnishing
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Fig.4 Bath product display design
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