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Research on Current Problems of Eye Drops Packaging Design Based on
Clinical Usage

LIU Lan—qing', ZHAO Qin*, CAI Hui—ping'

(1. Beijing Institute of Graphic Communication, Beijing 102600, China; 2. The First Hospital of Yichang, Yichang
443000, China)

Abstract: In the view of clinical usage of eye drops, a clinical investigation and a market survey were conducted in
order to know the existing problems that the eyedrops packaging sometimes hindered the normal clinical use of eye
drops. According to the results of survey, most complaints of eye drops packaging came from packaging decoration and
packaging structure design. Therefore, from the two aspects of decoration and structure design, the current problems of
eye drops package were analyzed and classified, which included non—standard label design, similarity of some products’
appearance, dehumanized design and probably structural safety hazard, etc. And some suggestions for solving the
problems were given in the view of packaging engineering.
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Fig.1 In complete information on the non—standard labels of eye
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Fig.2 Confusingly similar decorations of different kinds of eye drops
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Fig.3 The shape bottle finish of the sealed plastic package
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Fig.4 The bottle with a relatively larger mouth
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Fig.5 Double bottle finishes design of eyedrops packaging
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Fig.6 The bottle with a relatively harder body
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Fig.7 The label with clear and definite expiration date
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Fig.8 The improvement of double bottle finishes design
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Fig.9 The improved—and—humanized design by reducing the
thickness of bottle” s body
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