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Research on Form Language of Commodity Packaging Space

ZHOU Jia—le

(Panzhihua University, Panzhihua 617000, China)

Abstract: Inspired by information communication of packaging spatial form, from the perspective of linguistics, it
discussed the packaging spatial form, and form language expression in the commodity economy. Combined with cases, it
analyzed and classified the form language of packaging space. It put forward that expression of form language of
packaging space should take commodity connotation as basic content, consumer as object, pay attention to combination
of environment, communication of culture etc. expression methods.
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