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Research on the Symbol Configuration of Folk Arts Modeling in Commercial
Propaganda

LIU Ben

(Liaoning University of Technology, Jinzhou 121001, China)

Abstract: It mainly analyzed the symbol configuration of folk art modeling in regional commercial propaganda.
Through analysis of dynamic transformation of value interpretation, symbol practice and expression value, combined with
the cases for typical scissor—cut formation in packaging design, "yi wu lv shan" Manchu paper cut in Liaoning province
and so on, it elaborated regional human culture with symbol configuration. It put forward the meaning and aesthetic

dimension in regional folk arts modeling. Finally it explained the rationality of the benign gene creeping in the course of
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commercial creative design.
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Fig.1 The effects of six clements in the regional folk arts modeling
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Fig.2 Manchu folk paper—cut packaging design (Chang Ching)
T EBEIRSRBNE, ZaB5HMIMEESE
PSR, —RICKR I ELUNVS HEBRIESE



XUBE RIS I B A MV ol 1% PP AT 5 A B R AT

B8R EPPIES . BN IFMRR
FOFREANETEAIBRRIE I, SEnSE
M ESHRAZHT S, ©EBE I AERNE
BB, ME— TN AT, REUX T IT ByE s
B8, KANVEERBERCI S, IEES
I B9XTF, RANBI BN —T 7O MEr B EREIS
WHBEANAER ARG NIBE, REEANGE
TSN BAAMR", 2248 LK CHRFE ATH5 .
&, FEBEBELARHE, CENHEBETR . JTENR
i, ERANERARIENEREF S TERBER
IR, BRI B BRI BIRK M. KB K K
R, AR ERE ) EFE D REANONEE.
IB0K IS AETN AR BB EREFUNS TRAN
777 MBS 3, 1L “T” MPTNEIIIE 2T RE MR

3

wl il

3 e R BT AR T (X 50)

Fig. 3 Manchu Folk paper—cut "T" shirt design
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