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Analysis of Humanized Packaging Design for Visual Obstacle Group

QIAN Tie—yu, WANG Qian—wen

(Nanchang University, Nanchang 330031, China)

Abstract: Humanized design concept is introduced into packaging design on the study of the packaging requirement of
the visual obstacle group. Based on understanding of the visual obstacle group, it analyzed its physiological and
psychological characteristics of the visual obstacle group, discussed the packaging design requirements caused by these
features. Word design, packaging colour design, olfactory sensation design and packaging appearance design had been

brought up in this humanity packaging design strategy which could help the visual obstacle group to solve the problem by

themselves in daily life.
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Fig.1 Blind special bottle



BT SRR A R AP 8T

SEDRI, @I fiRiRs: FBVEXORE, EATURE
it T REEENSIPER, MMEBECESNNEE
o XEFHRANFTERLT, BSEH BRFIR
T IR, HEABFERIEREIRT SHIRE
R CER. XEEIRIGHERARE, O 2icH
EBSETREER L, BIXEANENZERINOI,
RN IEEE RS AM R I
32 BRe¥ilt

BRARRITIPERIRORE"Y, T
BEADE2HIBERS , XD ATIHRBENT
OJRETERYE , MAEEERITTHARE , B ReX
RN SATEABIARIBED , MY B EREE AN
BNERENeEIBNENERS D, MEBREFN
REREARTPHER, BFANRBTERZHD
BEABZS Y R M)\, AR SZ BN 8VBRE L LBy
psgE, Rt 2Eae B ABENeR R HAR, M
SRDERNATBHNSENA AL TSRV
BEERNEEDNK, HEREUKXN , BEEBMNES
ZIRBENHER. XTIV AL, T
BEEBABIN 57— T e @At M1 ——Color
Universal Design(CUD BB T , I XZBEAX
EEMEYHARCNT, HRERFENE M I
ROHER I e DIRENAEBS S
RIEAYIGR. BER, e HZE TR R
A, eI EINTENRAN 5 BIhH
THFERDN—DRT, BEBRREFTILIRER
SOIYOEBSTHIE, B OBEEIVHRNER, W
vischeck T2 OJCABC & photoshop ERIAE B —IPE
SR,
33 IREERERNRIT

FARZHER T, EE 28I RAY6m,
MAEA RS BBVIE R T, AT NEI B EIR D
RRIEWERISYIREE D, 2004 EEBIUNEEZT
S M Richard Axel F] Linda B. Buck &I, AMK
2951 000 T ERABXRRS KA MRE C691F
SRR, eMNOMUKREMENAES , FERALY 1 ofP
ARSI ARERIBYSERRBIR T, DAL K ABUABY
R0

BEREEERA, TONA T ABERNIRIERRALE
N, 22— JEHIRIEAY, G ES T REERES . fl
TEMRBIRIRG , FRERFEEERTN, s

= 3

K=K, RIASSPIUTDERNE
BRETANBRICKINAYIGVEE] , FHEIIR N
INRBYFTHIRFNBRCIX R ALERES
RARANT RS A5 TS, BHEEBE)
HE~6e, BYERLES , MNEISE T U
WAl BIIERP T AFEEMO RS PRSI
BYERINE , A SR A
34 BRINUIRIT

NTIRREE RN, FHESIMITE T#ES
P—UISYNVEZEN O EL AR RSB
BAETIESHERENER N, 26 ETRYD AL EIRR
o THNIREE BRSNS, ™ G RN T
TRARIVAZHE, SR ZIBRSOM, 25
MU UXAEEREENHEZEE, B2, R

N A

K2 e
Fig.2 Bottle shape
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Fig.3 Packaging model of Shulei shampoo
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