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Aesthetics Survey of Outdoor Advertisement in City Identity Design

WANG Ling—-ling
(Hebei Normal University, Shijiazhuang 050000, China)

Abstract: From aspects of creation aim, spread form and creation conception, different aesthetics features of outdoor
advertisement from pure spirit art work is educed based on analysis, and based on this, it discussed the aesthetics value of
outdoor advertisement to city identify design combined with visual configuration, spread content and brand effect.
According to the function feature of city identify design, it brought forward that the aesthetics creation of outdoor

advertisement should based on the design concept of art aesthetics and opinion of urban aesthetics, and the concrete

creation principles is described.
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Fig.1 Entrance advertisement of neon light
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Fig.2 Advertisement of Marathon
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Fig.3 Street advertisement of London
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Fig.4 Public welfare advertisement of waif
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Fig.5 Subway station guidepost advertisement of Pairs
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Fig.6 Advertisement of real estate
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Fig.7 Advertisement of tram stop
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Fig.8 Green advertisement of wall
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