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Research on Extension from Graphic Design to Three-dimensional Space

HUANG Ting
(Xi’ an University of Art and Science, Xi’ an 710065, China)

Abstract: It analyzed the meaning and “space” character of traditional graphic design, proposed a new viewpoint which
graphic design could extend to real three—dimensional space, and analyzed the meaning of this new type graphic design.
Combined with successful foreign cases in different fields, such as outdoor advertisement and book design, it discussed
the characteristics of this type graphic design: giving a way to experience with multi-sense, providing interactive
contents, adding more novelty to design, and creating interesting space with imagination. Moreover, the necessity of
extension from graphic design to three—dimensional space was analyzed.
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Fig.1 "Ribbon" calendar design
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Fig.2 Advertisement of music web
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Fig.3 Outdoor advertisement of chewing gum
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Fig.4 Tridimensional book of “Alice's Adventures in Wonderland”
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