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User Experience Design Elements and Application in Product Design

CHEN Wei

(Jiangsu City Vocation College, Nanjing 210036, China)

Abstract: Starting from the user experience, the objectives of the user experience and the connotation of user
experience design are analyzed. Based on the previous one, the six elements of user experience design are proposed. They
are products functional demand, products sensory demand, products interactive demand, products emotional demand,
products social demand and products self demand. And taking mobile phone as example, the application in products
design from the six elements is discussed in more detail. Point out that the user experience design coming from people’s
lifestyle and interest, and creating a sensory experience and the psychological identification has become a new design
method.
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Fig.1 The six elements of user experience design and demand
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Fig.2 The first generation of mobile phone
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Fig.3 The second generation of mobile phone

EINR T AR TIEE, X A ERIB BT % M)
BERIWAPEAD M A ERI BT T DI R F 5
ABEI, BE 3L BIRFHBI T 2180
R, R E S BENSRINE RS SHH—
AR BEAS, HUSBERSKEERE. S
A TUNIE BB =W AN B — L ERRS. F
Mbx T BASB2FIIIEEIN MBS 5 IREEIN



28 =

% TH PACKAGING ENGINEERING Vol. 32 No.10 2011. 05

B . SEBX . BEER ITEN . IEL0R5.
ZHBsESETIFI8E. BINBEBRINDNA W
B LM NS SRIAFDER—MYBER NS
BER.BERIBEEEE—RREAENBENIDE

M, B4, B4AFHERIEE LM, 1800 5 IE

K4 23T
Fig.4 The third generation of mobile phone
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Fig.5 Samsung P1000 mobile phone
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Fig.8 Apple iPhone 4 mobile phone
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Fig.4 The RP result of baby toothbrush holder
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