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Application Research on Fractal Graphics in Packaging Design
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Abstract: Beginning with the study of artistic beauty of the fractal graphics in balance and equilibrium, rhythm and
hues, it firstly presented the concept of fractal, and then discussed the feasibility of fractal graphics for packaging design

from the packaging promotional function. With examples in packaging design, it showed the uniqueness and promotion
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of fractal graphics for packaging design.
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Fig.1 Koch snowflake and Sierpinski triangle
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Fig.3 Teabag packaging design
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Fig.4 Handbag packaging design
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Fig.5 Cleanser packaging design
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