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On Time Charm of Japanese Packaging Design

ZENG Quan—gqing
(Zhuhai City Polytechnic, Zhuhai 519000, China)

Abstract: From the macro perspective of scientific idea, cultural tradition, aesthetic taste, humanities attitude and

environmental protection awareness, it tried to explain the efforts that the Japanese packaging design industry has made

and the height that it has attained. Based on the in—depth analysis of various features that it contains, it expounded upon

the modern charm achieved through rationality and simplicity, the harmonious charm combined with the Japanese style

and exotic flavor, the practical charm functioned by friendly humanity, the natural charm characterized by exquisite

innocence as well as the green and biological charm accomplished through environmental protection that the Japanese

packaging design cherishes, further pointed out that the modernity, nationality, humanity, natural feelings and the green

fashion that Japanese designers have been pursuing have established a real standard for packaging design.
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Fig.1 Packaging design by Japanese
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Fig.2 "Yamazaki whisky" packaging
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Fig.3 Simple chestnut—open device in packaging
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Fig.4 Natto packaging made by thin veneer
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