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Modern Logo Design under the Influences of Traditional National Culture
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(Zhengzhou University, Zhengzhou 450002, China)

Abstract: Starting from the cultural and spread role of logo in social life, it analyzed the development of modern
Chinese style on the multi—culture background, and discussed the application of traditional national culture in modern

logo design which was not only nostalgic and inheritance of pattern, but also spread of excellent cultural thoughts. Based

on this, absorbing the national art essence and rational innovation, it is the only way to build the modern logo design.
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Fig.1 The logo of "MR CHAN" tea drink
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Fig.2 The logo of Hangzhou city
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