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Application of Caroon Image in Food Packaging Design

XIE Juan—xia, LIU Bin

(Jiangxi Blue Sky College, Nanchang 330098, China)

Abstract: It analyzed the application of cartoon image in food packaging design. Some successful cases of food
packaging design with cartoon characters home and abroad have been researched deeply, and also some characteristics
such as fashion, personalization, value and interest about it are summarized. Then the necessity and important roles of
cartoon characters in food packaging design have been discussed, and combined with characteristics of contemporary

humanity and society, targeted on the application potentials of cartoon characters in food packaging design, it further

discussed the some elemental principles of cartoon characters design in food packaging.
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Fig.1 Food packaging represented by Disney cartoons characters
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Fig.3 Packaging of Coco Cola Kuer
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Fig.6 Package of Quchenshi distilled water
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Fig.7 Packaging of Fruit juice soft sweets of Nestle brand Quman
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