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360° Creative Logo Thinking Mode

SUN Shun—yao, DENG Shui—qing

(Hunan Normal University, Changsha 410081, China)

Abstract: As multi-level, comprehensive and systematic way of thinking, from the 360° angle it discussed the logo
design creative focus on markets, customers, culture, inspiration and innovation of resolution of the modern thinking, to

find the creative source, procedures and laws of modern logo design, which could form a kind of effective logo creatice

method, so as to explore broader space fore modern logo design creative thinking.
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