FEmIR ) R B SOR MO R BUR BT

i) I A SORS PPMELR IR DT

FET A

(RAtMll R, BE/RIE 150040)

P R TASHEA AT &) & P RAEEE XM 5 — K 4, PP &5 b e B A B, LB F
HAMAIAHA R A A L, 3B AP BR8P A AR R R ooy kAT T WAL AR A
HHBABATER Pt X 2 AETEGAVFSTERA P CEGX A FIERGABES 5 M P oy %
A RAEMEGEEGBEBFT SR P SHEGEZABRRAALLRGBABATER P CHAXRAXSAFT R
Tk fF AT SR e AR TR T, R A RIS AY, R4 ST 25 69 B e A A STAL AL
KR : @) A ASUEAY; A
hESHES: J5243 TEAARIRAD: A XEHES: 1001-3563(2011)12-0015-03

Probe into the Humanistic Spirit Value in Plane Advertisement

REN Li—min

(Northeast Forestry University, Harbin 150040, China)

Abstract: It pointed out that humanities spirit was another important factor of the plane advertisement. It gave detailed
explanations to the using of graphics as media, and humanities spirit implied in graphics as mainline, which were the
principles and methods of humanities spirit performance that ought to abide by the current Chinese plane advertisement.
From five aspects such as the relationship between different characteristics of graphic symbols and the visual perception

of user, as well as the mental state of user, it drew the conclusion that only if the humanities spirit fully embodied during

the development process of plane advertisement, and the advertising business and culture values could be promoted.
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Fig.1 Vodka plane advertisement
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Fig.2 2008 Olympics poster
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Fig.3 KED child’s shoes advertisement
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