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Role and Meaning of Design in Use Cycle of Maitaining Product Normal

LUO Jun

(Nanjing University of Technology, Nanjing 210009, China)

Abstract: In the perspective of Sustainable use of natural resources and development of sustainable consumption, it
analyzed the reasons why consumers replaced their products earlier than products reach the end of life cycle. It also
discussed how to defer unnecessary products substitution, and what approachs should be used to enhance the association
between comsumer and products. In conclusion, besides enhancement association between comsumer and products on the

level of moral and sensibilities, manufacturers should put more emphases on product design to solve this problem, while
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avoid as far as possible such negative influence as monopolization concerned with it product design.

Key words: sustainable consumption; product design; emotion attachment; participation
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