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Research on the Application of "Five Senses" in Packaging Design

LIU Ying, YANG Meng

(Shenyang Aerospace University, Shenyang 110136, China)

Abstract: Taking the concrete application of vision, sense of touch, sense of hearing, sense of taste and smell in
packaging design as the enlightenment, combined with concrete example, it analyzed concrete and comprehensive
utilization as well as the influence for packaging design, not only developed the inherent mode of packaging design, but
also had more advantages in stimulating consumer’ s purchase desire. It elaborated the potential value and development
prospects for "five senses", then addressed in the packaging design "five senses" application goal was to create
consciousness sense organ experience, realizing a new explanation for the packaging design, and expanding the path for
the creation and appearance of packaging design.
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Fig.1 Drink with fruit skin packaging
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Fig.2 Baud "Rubbish Farewell Drink"
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Fig.3 The pacagking design with sound
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Fig.4 Packaging design of the Drunkard Liquor
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