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Value of Advertising Packaging for Public Bike Shelters in Wuhan

XIA Yi

(Hubei University of Technology, Wuhan 430000, China)

Abstract: Based on the current situation and operation models of public bike shelters in wuhan, it reviewed the
advertising value, feature and advantage of emerging green media, discussing the positive response of the market to the
advertising model, and making an initial analysis about the advertising development trend. It tends to prove that the
public welfare establishments should improve their own ability in the long run, and the public bicycle ad systems should

perfect themselves in process when facing financial crisis, enegy shortage, enviroment contamination and traffic tension.
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It is hoped that the discussion will arouse widely concern in the current situation and trend of world development.

Key words: green outdoor advertising; new green media advertising; bike shelters in public; bike body advertising
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Fig.1 Comparison of the most efficient advertising of outdoor media
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