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Packaging Design in the Calendar Advertisements in the 1920s to 1930s
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(Xuzhou Institute of Technology, Xuzhou 221008, China)

Abstract: Through analysis of business packaging in calendar advertisements in the 1920s to 1930s, it arranged the

kinds of product packaging. Combined with the economic and political status of social life, it drew a conclusion from the

packaging design in the models, colors, format and copywriter design with intuitive, specific, lifelike and patriotic moral.
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Fig.2 Hatamen cigarettes
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Tab.1 The kinds of packaging design in the calendar advertisements
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Fig.3 Lever sunlight soap
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Fig.5 The format design of soap packaging
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