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Research on Packaging Design Strategy of Native Commodities in Liangshan
Yi Nationality Area

YUAN En—pei, LONG Fei

(Chongqing University, Chongqing 401331, China)

Abstract: It analyzed the current situation of Yi’ s local products packaging in Liangshan. Combined with the
advantages and disadvantages of local products packaging, it discussed the value of culture transmission of Liangshan
Yi's local products packaging, then analyzed the minority culture as a soft power in the embodiment of packaging design.
On this basis, the minority local products’ packaging design should be based on ethnic characteristics, so as to promote
the cultural characteristics of the design concept and grasped the soft power of national culture, and finally found the way
to spread Yi’s culture from the region to the whole country.
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Fig.1 Yi Nationality’ s Lacquerware packaging in Liangshan
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Fig.2 Yi Nationality’ s Kujie tea's packaging in Liangshan
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Fig.3 Yi Nationality’ s Heikujie tea' packaging in Liangshan
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